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(Juestions

How can we improve search, product
comparisons, and understanding of our
products for all target personas, while
complying with regulations?

We have created some conceptual examples with
accompanying questions to facilitate discussion.

At Metagenics, we are dedicated to providing effective nutritional products and solutions for
healthcare professionals to help people live happier, healthier lives,
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HEALTHCARE PRACTITIONER PORTAL

Problem Statement

A similar problem is faces both of our target personas.

The gap between our current state website and the desired state.g

1. Healthcare Practitioners
HCPs often struggle to find product information (tech sheets, documents, research studies)

necessary to understand Metagenics products, their intended use, for quick comparisons.

HCPs have expressed a desire to search our products by physiology and condition.

HCPs struggle to find product brochures, videos, and resources such as protocols, documents,

research documentation and scientific studies.

2. Consumers struggle to understand our products, make comparisons and find product

brochures, videos, and resources such as documents, research studies.

Consumers struggle to find substantiated claims in the form of customer generated content

such as product reviews and product testimonials.

€ Metagenics



SCENARIO MAPPING

Scenario Map - HCP Recommendation

HCP needs high-quality, healthy
supplements, capable of directly
addressing their patients’ needs
and are made to produce the

desired outcome(s).

Persona Thinking & Feeling:

Note

Focused on best patient outcome.

Comments/Considerations

Mote
Allow practitioners to search by

physiclogy, condition, usage, benefits
ingredients, type and form.

Questions/Steps to Resolve

Mote
Focused on attracting new patients,

Provide practitioners with the necessary
tools and resources.

HCP searches for products that
match their patients’ need(s). HCP
browses Metagenics product list

and filters by type, and form.

MNote

Doesn't have time to learn our catalog,
Products are helpful if they target a
specific need.

Searches for a condition protocol and may
select from a comprehensive list.

Feeling resource constrained,

Mote

Return products to practitioners for
patient conditions/issues.

Practitioners have requested printed
product catalogs,

MNote

Product differentiation is technical, lots of
information.

Which is the most valuable product info
for practitioners?

—

x

x

HCP compares products. Calls their
Metagenics rep in order to get
enough info to make a decision.

Note

Metagenics sales representative can help
practitioner get questions answered, find
scientific studies, etc.

Product discovery and quick
comprehension of product suite via rep.

MNote

Improvements to search and display of
search results.

Support intuitive search by keyword,
product name, ingredients, health
category, physiology, condition,
recommended use, product type, etc.

MNote

How might we make the same
information available through a sales rep,
or accessible in a recommender tool with
intuitive search?

HCP makes a decision.

Nate

Cost can be a factor for some patients.

MNote

How useful are relevant documents,
product tech sheets, scientific studies,
PubMed citations, etc.

MNote

Can we support decision making with
more protocols?

Do practitioners need to adhere to agreed
upon “practice protocols” when making
recommendations to patients?

HCP creates a recommendation,
adds product(s) and sends
recommendation to the patient via
Metagenics practitioner portal.

Note
HCP doesn't visit Metagenics.com often.

Very challenge to make this visit more
habitual or routine for HCPs.

Note

What is needed to draw HCPs to our
website and the practitioner portal?

Note

He/she is encouraged to send a
recommendation to their patient by
website marketing and/or the sales rep,



SCENARIO MAPPING

Scenario Map - Consumer Purchase

Consumer identifies a specific
health goal they hope to address
with supplements.

Persona Thinking & Feeling:

Note
Holds beliefs on their nutritional needs.

Prioritizes work and family over almost
everthing else including their health,

Comments/Considerations

MNote

Anxiety. Health issues can be frightening.

Questions/5teps to Resolve

MNote

Provide consumers with access to a HCP
network who can provide personalized
product recommendations.

Consumer researches

Mote
Believes there is more to research/learn.
Reads a lot of articles.

Careful to buy only trustworthy brands.

Note

Experiments with a lot of different
products, forms of holistic medicine,
naturopaths and homeopaths.

Consumers who do not find an acceptable
product may seek a HCP.

MNote

Being there for his/her family when the
need arises and providing access to
healthcare expertise.

| !

x

Consumer evaluates a specific
supplement. Compares prices and
purchasing options.

Mote

"Confident in my decision because of the
research | have done ingredient sourcing.”

"l trust healthcare practitioners to help my
family and | on our health journey.”

Note
Iinfluenced by WebMD, blogs, self-help
Facebook groups, local health fairs,

pharmacist, and church, etc.

Expects accessible product details,
ingredients and reviews when shopping.

Note

Appreciated social support from a group
of peers or friends.

Desire to see more product information
that is descriptive on the Metagenics PDP.

Consurmer makes a purchase.

Note
Adherence to product is assumed.
"l am happy that my family has good

health and is able to get the best
supplements.”

Mate

Budget is a limiting factor for some. Price
leads patients to prefer local or white
label brands over Metagenics.

Patients on the whole rank blog posts as

the most important resource in their
health and wellness journey.

Note
Spends more or less depending on...
* Have a flexible Spending Account?

« What |level of health insurance?
* Have a Health Savings Account?

Consumer begins using the
product, and monitoring progress.
They may also continue to
research, and evaluate product
effectiveness to ensure it is

meeting expectations.

Mote

“l am seeing results in how | feel and my
problem being addressed.”

“I am not having any unintended
consequences.”

MNote

MNote

Consumers may occasionally forget or
neglect to follow product directions.

They might need assistance in forming
habits that ensure adherence.



User Journey Map / Current-State Healthcare Practitioner

@® Enthusiastic Interested @ Determined @& Frustrated

Persona Scenario Expectations

“How do you products work? Where can |
access relevant scientific studies?”

Once a HCP is ready to prepare a treatment plan and
make a recommendation. How might we make product
search more delightful on our website & pract portal?

» Robust product search, and efficient, usable results.
« Browsing products by function, usage, phsiology, and
condition is very easy for the HCP.

STAGES Stage 1 Stage 2 Stage 3 Stage 4 Stage 5 Stage 6
ldentify patient needs. Considering treatment and Evaluating products is Patient follow-up, evaluate
Preappointment work. More or less constraints product reccoss. challenging with limited . their progress, and condition.
: : : : Recommendation, sell
GOALS depending on circumstances. information. .
_ : - product, or order & dropship. : : :
Patient shares information. HCP may attempt to contact a Nearly impossible without
Metagenics representative. May cause some frustration. patient engagement, and data.
; S o 1. Send patient their
1. Review existing protocols. .
o . R : recommendation.
e 1. Reviewing the patient's lab 2. Finalize patient ; ,
1. ID need & reason for visit , . : ; 2. Clearly communicate 1. Communicates next steps
. . Patient appt confirmation results. recommendation(s). . :
ACTIONS 2. Patient packet (forms) . ) . . * N treatment plan to patient. to patient based on follow-
. : ! . Discussion with HCP & staff 2. Discussing patient’s lab 3. Gather docs, prepare to : .
3. Patient questionnaire : . . 3. Answer questions. up evaluation.
results with patient. communicate treatment :
: 4. Help patients ID alt
plan to patient. R :
products if price is an issue.
" : 1. Will the patient adhere to : .
: . 1. Targeting a specific need. . . s P . 1.  wonder how my patient is
1. Patient may have a long list : : . 1. What is possible within the my recommendation? : : :
1. Focus is patient outcome. 2. Follows practice protocol. o : progressing with their
of concerns. : i patient’s budget? 2. Does patient have
MINDSETS : . Discuss patient's level of 3. Prefers to sell products ; . : teatment plan?
2. Patient concerns may be . : _ 2. What treatment plan will outstanding questions? : .
: . commitment to adherence, directly to patient. So they : : : 2. Is my patient happy with
covered in multiple appts. work best for this patient? 3. Does patient understand : .
do not self-select products. the products they're using?
the treatment plan?
’ 1. Unable to search products o 1. Lacking evidence of their
1. Hard to quickly ID product : P 1. Finding product docs, tech i g,
: by human physiology. patient's progress.
, : . usage, and benefits. sheets, brochures should .,
1. Number of appointments . Time to cover all needs in : : 2. Unable to search products . 2. HCP isn't able to evaluate
X 2. Hard to quickly determine i be much easier. ,
necessary to address all of one or more appointments. : : by condition of health. : . product effectiveness
PAIN POINTS W . : : all product ingredients. T 2. Metagenics content is :
the patient's topics, . Patient budget relative to . 3. Managing inventory, cost ; = without current data.
i , . 3. Patients may not want to S challenging for my patient.
questions and needs. addressing their concerns. . L. of expiring products. ) 3. Goal: deeper engagement.
visit the practice, just to ; 3. Clearly presenting product : :
b et et 4. Keeping staff up-to-date on S T Wants their patients to
yP ' product offerings. P P ) come back for well visits.
@® Frustrated ® Determined
EMOTIONS ® Enthusiastic Interested ® Determined or Interested or
® Determined Interested
Frustrated e .___'-""“-L-...___
I ﬂ_ﬁf.-
Determined B £ :
Interested
Enthusiastic -—
1. Custom Questionnaires , _ 1. Improve digital platform, ;
- 1. Custom Questionnaires 1. Recommender tool for e e il Shqw value of selling to 1. Adhgrence & Ath
2. Allow practitioners to _ practitioners with more patients through eStore. reminders (email & SMS).
- ’ Uploned Videos to Ahelt < SRE ST g robust search. <. ERSuee the HGE S patient 2. Education communication 2. Help me keep my patients
OPPORTUNITIES Metagenics eStore. videos for HCP & patients recommendation feels : S il

3. Help HCP grow their
practice with an easy to
use digital platform.

3. Protocol library

4. Treatment plan library

2. Afford HCP to search our
products by physiology
and/or health condition.

custom or personalized.

3. Short educational product
videos for HCP & patients

(email & SMS)

3. Short educational product

videos for HCP & patients

in my ecosystem.

3. Staying engaged with
patients beyond visits.



Competitive Example - A

mbgshep products v

mbgshop  products

mbgshmp products «

mbgﬁhﬂp products

MANAGE SUBSCRIPTIONS & ORDERS

ssessment

take the quiz gift card

supplements+ personalized for you

Take our short, 90-second quiz to find the right product to meet your well-being goals.

START THE QUIZ

take the quiz gift card

First, we'll ask you some basic information about
yourself.

CONTINUE

<« BACK

take the quiz gift card

What 1s your primary well-being concern?

We can narrow in on what's most important to you to provide the right recommendation for you.

Sleep better Gut health

Weight management

Strengthen immune system Energy Skin, hair and nails
Longevity Brain Health
« BACK

Your recommended products!

rest |

selie

b L

ultimate
multivitamin+

ULTIMATE
MULTIVITAMIN+

Daily comprehensive multi that

body with a steadh

provicies Yo

supply of the nutrients it needs

$70

() One-time purchase ($70)

@ Subscribe & save ($59)

Deliver every 30 days

1 ADD TO CART 1

FOCUS+

r and focus, minus the

$60

() One-time purchase ($60)
@® Subscribe & save ($49)
Deliver every 30 days

ADD TO CART

rdbodegroen,
vitamin D3

VITAMIN D3 POTENCY+

Optimized vitamin D3 with absorption
[E‘Chﬁﬂlﬂg}f for whole-body health*®

J $30

§
L

() One-time purchase ($30)
@® Subscribe & save ($25)
Deliver every 30 days

ADD TO CART

BEAUTY & GUT
COLLAGEN+

The one-step beauty routine for
holistic inside-out support*

Choose an option

() One-time purchase
@® Subscribe & save

Deliver every 30 days

take the quiz

VITAMIN C POTENCY+

A potent antioxidant that helps your
bady run properly every single day
— not just certain times of the year*

$32

() One-time purchase ($32)
@® Subscribe & save ($27)
Deliver every 30 days

1 ADD TO CART

Have a question about mindbodygreen products? We're here to help!
Don't hesitate to give us aring at 1-877-624-9355 / 1-877-MBG-WELL.

We are available Monday through Friday, 10am - 5pm EST. Looking
forward to hearing from you!

SUPPLEMENTS+ GUIZ

mindbodygreen

CONTACT ABOUT

G f v ® D

GLOSSARY

BECOME AN AFFILIATE

© 2009 - 2023 MindBodyGreen LLC. All rights reserved.

*These statements have not been evaluated by the Food and Drug
Administration. This product is not intended to diagnose, treat, cure, or

Terms Of Sale

prevent any disease.

Terms Of Use  Disclaimer  Privacy Policy

Return Palicy

Accessibility  Ad Choices

gift card

learn more w Q S
learn more w g 3
@ Help
learn more v g =

O

learn more s

MINDBODYGREEN.COM

Q @
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€) Metagenics

[=] Chat Support

ALL CATEGORIES

Healthy Blood Glucose Support
Cardiometabolic Health
Gastrointestinal Health
Immune Health and Function
Men's Health

Muscle, Bone & joint Health
MNeurological Health

Stress Management
Women's Health

Metabolic Detoxification
General Wellness

Sports Nutrition

Bady Compasition

Children's Health

Other Products

Medical Foods

PRODUCT TYPE

] Omega 3s

]

Probiotics

el

Detox
_| Bone Support
(] Medical Foods

Persanal Mutrition

B

Search

1

£ Melagenics

UltraFlera'
Wt::men‘g.

ol = — | ——
[T — Tl —]

[ —Tn § e Lo — ]
FECRIGTIC
FAPLEMLINT I CAPTULES

mn:’r:ﬁ

Lflr-'ﬂ- ST L TR T AL

R TTIONES ENCLUENT

UltraFlora®Momen's.

Oral probiotic for -ur'ag:i.- il a !lil.._t"l' [p - =14 Redef

] '”!Eh' y

$36.00

VIEW MORE

= G Netzgenics

.. OmegaGenics'
EPA-DHA 1000

(nturn el (g

OMICL I SQPPLIMENT  BOHFTRLE |0

OmegaGenics® EPA-DHA 1000

e ia” i ik Pl e et 2 L v et it Bt i | (| (g
II'.' F o :I. I-'u.-'.;' L :--"!l-. L Ll'.l.'.!!.'\' -“.:':'.!..'I'.-!.-L -\..'!-'. vl o] LT~ f &

[= - ~ " i r s
& ITHTIL e SYsEemm i :|||

$45,25

@ 3 Metagenics
}} D_:, 5,ﬂﬂﬂ+]{
:

i

i 0w il K

AETARY

HEPLEMENT o0 SOFTGED

D3 5,000 + K

RIgN-potency, cioactve vitamin L With vitamir
L

$27.75

VIEW MORE

G Belagenicy

D; 50007

B~ el

Products Quality

My Practitioner

Login | Create Account ™

Blog Search Q

Q. SEARCH

Search by heolth keyword or praduct name,

| G Meagenics

. Estroverar

Estrovera®

W lala]l=lanTl:
R SRR T R

ymptom re g

$36.00

VIEW MORE

BTEEY
TR 120 TABLETS

Mag Glycinate

$33.00

VIEW MORE

Lo Ml agmmsc i

UltraFlora
| Spectrum

II- e b eipcs
|
| SUPFLEMENT 30 CAPSULES

| PRATITICRE L LI

ML Mor mMenopausa

D3 10,000+K

|

I

iE]T F=pofency eoora kahis
-

|

T Ly and velaerin K

ﬂhri DIETARY

l SUPPLEMENT 60 SOFTGI
Filp) P —

D3 10,000 + K

e ety [/ TR N L onariels L i e
E N (Al LIE WILETTHI WITER Vitarmim

H

$31.00

VIEW MORE

& Matagenics

UltraFlera
Balance

i et i
=1 — ] — 1 =— T
| — =t =1
E  —— =T —T—T=
BOKOTIC i
p WHLEMENT £ CAPRAES

= R m e S I

UltraFlora® Balance

robiotic Support for Gastrointestinal &

L o g e P
.|..:|

Mmroune

$49.25

VIEW MORE

£ Metagenics
SPM Acti'n_;r_e'

SPM Active®

e ls R alacs M a==al sl eal=-Tel it s
[} ] i e LS

m
CH TSR ) erm RPN

$72.00

VIEW MORE

£ Metagenics

OmegaGenics
EPA-DHA 720

L8N L 1.

i
:
1
A
o i "E
T mrrram%




En USA | English

€) Metagenics

[=] Chat Support

ALL CATEGORIES

Healthy Blood Glucose Support
Cardiometabolic Health
Gastrointestinal Health
Immune Health and Function
Men's Health

Muscle, Bone & joint Health
MNeurological Health

Stress Management
Women's Health

Metabolic Detoxification
General Wellness

Sports Nutrition

Bady Compasition

Children's Health

Other Products

Medical Foods

PRODUCT TYPE

] Omega 3s

]

Probiotics

el

Detox
_| Bone Support
(] Medical Foods

Persanal Mutrition

B

Heart

blood

vessels

cardiovascular function

cardiovascular health support

heart

heart

health

muscle

£ Melagenics

UltraFlera'
Women's
rarerd 18 Pt o e iaa e

ol = — | ——
[T — Tl —]

[ —Tn § e Lo — ]
FECRIGTIC
FAPLEMLINT I CAPTULES

mn:’r:ﬁ

[=

UltraFlora®@M/omen's,

i !--.'v'ag:f.-ﬂ.: !d:l,,!,--r-.u:[.: ! Redet

] 'ﬂEh.' y

$36.00

VIEW MORE

. .-ﬂ Neteganscs

.. OmegaGenics'
EPA-DHA 1000

Gl

L4

=
-
-]
o

el 8
- ol .

-
- ol

ol ot
B eecvuve
-

IR

TR
s -

"

OmegaGenics® EPA-DHA 1000

irt cardiovascular, musculoskeletal, Plant-des

T L T E -\._'_I_I_I G Y I||| r

$45,25

@ 3 Metagenics

}} D3 5,000+K
lﬂd HETARY
‘ihl HEPLEMENT  ob SOFTRES
it}

LAY, Pl st
.'.J

i 0w il K

D3 5,000 + K

¥, Dioactive vitamin D with vitamir HIgN

Ls

$27.75

VIEW MORE

G Belagenicy

D; 50007

el PR T L R

oy SHinH g

Products

Quality

==

PhytoMulti®

. i ™1
IV ¥ L

$42.75

Estrovera®

T ta B =Brals] =]
IMERE SUfrLrRelT

ymptom reljef*

$36.00

VIEW MORE

BaTaEr
Lt U

Mag Glycinate

$33.00

VIEW MORE

Lo Ml agmmsc i

UltraFlora
Spectrum

LEFETES e

- e e —
=

SUPFLEMEMT 30 CAPSULES

FRATTITICSES oL LI

Pzl

Healirh Fotanl

:... I__'-.. I:l._- .-': 1 ) :-. ] '\-._|: : .!':.!' _i. :llll. r'\.

My Practitioner

I-h-__-pl. ’ N T el ata TRl nla’
20N ror meanoapausa

!
Ak -~

Login | Create Account ™

Blog Search

Q, SEARCH

_a—

@.' 8 Metagenics

D3 10,000+K

Fr-poremcy. [eomakabie
L L and yvilaenin K

- DIETARY
Wil suePBMENT B0 SOFTGES

R o

SREaea—

D3 10,000 + K

3 oy i | |

H

$31.00

VIEW MORE

& Matagenics’

UltraFlora’
EMantE
St
i [ T e B e 1 s [
i

MOMOTIC

SIFPLEMENT 0 CAPSALES

= R m e S I

UltraFlora® Balance

rrmune He

3 =k
L1

$49.25

VIEW MORE

SPM Active®

Fialirad nra.racrs

S R LR P erm RPN

$72.00

VIEW MORE

£ Metagenics
OmegaGenics
EPA-DHA 720
e oI Xl
= 0B 0D e 80
._‘.-u 2
60 SOFTGES |

s
i MR &
- HERERENT

R e e (it ] g L

Support for Gastrointes

=

| =" T T =g S
Wil =L B LIS R e

Lif

g | ' LA 1 Tl
High Potency, Bioactive Vitamin D with Vitan

Q



gn USA | English Login | Create Account ™

9 MEtagEﬂ ICS’ Products Quality My Practitioner Blog Search Q

[=] Chat Support
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Metagenics Chat

@ Hi! How can | help you?

I'm looking for a heart health product. Can you
help me find one?

g Yes, | sure can help you with that!

@ Let’s get started. | will need to ask you a few
questions.

A Az r "‘I.' . Y % o
Message Metagenics
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Complementary in the area of women'’s health

View Probiotics 14 products

What Are Probiotics?

We offer a wide range of probiotics. Probiotics are live microorganisms that are beneficial to health.
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UltraFlora® Synergy UltraFlora® Balance UltraFlora® IB
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View Omega 3s 10 products
Omega-3 Fatty Acids

Our OmegaGenics® line of omega-3 fatty acid supplements offer support for healthy brain and cardiovascular function.
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OmegaGenics® EPA 1200 OmegaGenics® EPA-DHA 2400 OmegaGenics® Evening Primrose Oil
Helps Support Cardiovascular Health and a Matural Lemon Flavor = Triglyceride Form Helps Provide Targeted Support for
Healthy Moog® Helps Support Cardiovas. Prostaglandin Metabolism?
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